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Artificial Intelligence
as a tool to empower

Various businesses
and companies are
employing Al to
handle business
problems differently

S SOON AS the words “AI”

and “music” are used in the

same sentence, one comes

across skepticism. If robots
are making call centre jobs useless,one
is scared to think of what would hap-
pen to all the musicans who are any-
way underpaid.

“In the world of personalisation
and on-demand services, musicis one
of the very few remaining static arte-
facts,” says Ken Lythgoe, head of busi-
ness development at creative Al tech-
nology company MXX, based in
London, England. The company has
created the world’s first Al tech that
allows individual users to instantly
edit music to fit their own video
footage,completewith rises and fades.

According to Lythgoe, Al doesn’t
need to be the enemy of music, and
instead of replacing us, AI can
empower us. MXX’s Al tech listens to
musicand createsametadatabased on
its understanding of it. This data
includeswhereit caneditinand out of
sections, as well as what the sections
might mean to a human, such as
“building tension”, “climax”, “chorus”
and “verse”. When the user provides a
brief for the music they want, Al can
edit the original track to fit the brief.

Not only the UK, Japan, which is
known forits brilliant technology had
its beauty giant, Shiseido introduce
its first subscription service recently
with a mobile application offering
personalised, high-tech skincare to
consumers in Japan forabout $92 per
month. The service, called Optune, is
among the industry’s first Internet of
Things (IoT) systems to pair aug-
mented reality (AR) and artificial
intelligence (AI) with a serum and
moisturiser dispenser. Using 80,000
skincare patterns, the application
works with iPhones, collecting facial
datafrom the built-in camera. Datais
analysed with AL taking into account
personal and environmental skin
conditions. Based on the result, a car-
tridge-loaded dispenser selects an
appropriate formula for the user
twice daily.

More businesses are finding it dif-
ficult to trust the quality of existing
user information and are looking to
use artificial intelligence to clean up
large pools of data to make business
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sense. For instance, when Swedish
media group Bonnier AB faced chal-
lenges in adhering to GDPR (the Euro-
pean Union’s General Data Protection
Regulation) for its 180 companies, a
solution developed by Accenture
brought together its diverse data
sources. The company deployed
machinelearning and artificial intel-
ligence for faster compliance for
these sources which are largely
processed manually.

Businesses are now eyeing a data
strategy independent of IT strategy to
get “actionable insight”. According to
Sanjeev Vohra, group technology offi-
cer and global data business lead at
Accenture Technology, this has made
the technology services
leader take a different
approach to solving
business problems by
“putting artificial intel-
ligence to data and not
datainto the AT”.

It’s not that the
approach is full proof.
Vohra noted that there
have been cases of Al
solutions, or bots, built
using business data, fail. This proved
that the existing data was “incom-
plete”.

Accenture has been investing heav-
ily in its innovation hub in Bengaluru
during the past three years to use Al for
making sense of data and clean large
sets of user information, he said. “We
have a big strategy on talent growth in
data, as this is a hyper growth area for
us globally. We will do this organically
in India (we are already there in terms
of skilling our talent) and in markets
wherewe require certain complemen-
tary talent, we will go with inorganic
growth,”Vohra said.

For campus hires, Accenture has a
“strong boot camp” to train people
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the attendance of
employees, thereby
reducing the work load
of an HR associate
e_____§

®

upfront to make them ready for jobs
and the transformational work it
focuses on. Accenture takes people in
data strategy and architecture seg-
ments (one of the four broad seg-
ments) through its Data Master Archi-
tect programme, which has been
co-created with the Massachusetts
Institute of Technology to equip peo-
ple with theright skills, he said.

Company officials reckon that K2 is
aperfect blend of knowledge and kind-
ness. It will take over the routine HR
transactions to provide constant assis-
tance to the HR team in creating an
enhanced employee experience. Tech
Mahindra’s first HR humanoid K2
is a present-day, very functional
Humanoid created by
Tech Mahindra and
deployed atits Noida Spe-
cial EconomicZone Cam-
pusin Uttar Pradesh.

K2 leverages Artifi-
cial Intelligence technol-
ogyand initiates conver-
sation without any need
forwake-up commands.
Keeping in mind the
needs of specially abled,
K2 can respond to queries with text
display along with the speech. It can
address general and specific HR-
related employee queries as well as
handle personal requests for actions
like providing payslips, tax forms etc.
Besides, it would enable the HR team
to focus on other important areas for
employee development.

Tech Mahindra has already imple-
mented an Al-based facial recognition
system to register the attendance of
employees, thereby drastically reduc-
ing the time spent by an associate in
updating the timesheet. Recently, it
also launched Talex — the world’s first
Al-driven marketplace of talent that
maps skills of the existing talent pool.



